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Admissions moves with construction upgrade 
Photo courtesy of Robin Darmon/Career Services 
The USD Career Services team stands outside the future Manchester Career Development 
Center and Office of Undergraduate Admissions. 
KATIE LANGE 
CONTRIBUTOR 
From the new Torero Store 
to the new nursing building, and 
now the Manchester Conference 
Center, University of San Diego 
is making major upgrades. The 
center will be located between 
the new Nursing Building and 
Olin Hall. The newest building 
under construction will become 
the home to the new Career 
Development Center and Office of 
Undergraduate Admissions. 
For those on the outside, it may 
seem like the two opposite ends of 
the spectrum coming together into 
one building, however, there is a 
strategic reason for the move. 
Thomas Herrinton is the Vice 
Provost and an Associate Professor 
of Chemistry and Biology at USD 
and has played a significant role in 
the development of this new center 
on campus. 
"We want students to connect 
with the Career Development 
Center earlier in their USD career," 
Herrinton said. "By putting 
admissions in the same building, 
we hope that students will make 
the immediate connection so they 
understand Career Development is 
important from the beginning." 
The new center will feature 
See UPGRADE, Pane 2 
Despite 15 minute 
myth, students 
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Photo courtesy of Richard Bock/Facebook 
Harbin Hot Springs community member photographed the damage resulting from the fire. 
Harbin Hot Springs has been Studies professor at the University 
Unaware and unprepared. 
Harbin Hot Springs in Middletown, 
CA., received the short end of the 
stick this month, as rapid wildfires 
spread through their neighborhood 
destroying the beloved community. 
referred to as a hippie commune 
where people would retreat to 
enjoy the relaxing pools fueled by 
the hot springs and the clothing 
optional environment that elicited 
a peaceful communal way of 
living. 
In 1992, Communication 
of San Diego, Thomas O'Rourke, 
moved to Harbin Hot Springs 
where he spent the next seven 
years becoming involved in the 
community. 
O'Rourke now lives in San 
Diego, but still has many friends 
See FIRE, Page 2 
Students shift in their seats 
as the clock ticks ten minutes 
after the class period has started. 
The professor is nowhere in sight. 
Itching for those last five minutes 
to pass swiftly, students cross their 
fingers that they will not have 
class. Almost by a stroke of luck, 
it turns to 15 minutes past the 
start time. Many students rapidly 
pull out of their seats, backpacks 
in tow, and leave the classroom 
with not so much as a glance back. 
When a professor does not 
arrive after 15 minutes of class, it 
signals to many students that it is 
time to go. At the University of San 
Diego, this idea is no exception. 
Time and time again, students will 
wait for the professor to show up, 
and after 15 minutes of tardiness 
they leave without any notice from 
the teacher or the department. 
To the disappointment of many 
students, this notion is a myth. 
There is no rule among university 
policy that states that a student can 
leave class when the teacher fails to 
be present for 15 minutes or more. 
Many USD students abide 
by this supposed standard. 
Junior Hailey Brooks follows 
the myth herself and was 
unaware that it was fake. 
"I usually give it five to 
ten more minutes [after the 15 
minute mark] and if the professor 
hasn't shown up by then, I'll 
leave," Brooks said. "I had 
no idea it was a myth. It was 
something basically everyone 
said so I figured it had to be true." 
Upon learning that the rule was 
indeed a myth, Brooks explained 
that the expectation to wait for the 
professor to show up is outdated. 
"I think it's a bit unfair," 
Brooks said. "We shouldn't 
have to sit and wait. No way I'm 
sitting in a classroom for more 
than 30 minutes not learning 
anything. We've got things to do." 
Many students would agree 
with Brooks, that waiting the 
entirety of a class period for a teacher 
to show up is unfair to the students. 
Brooke Cowan, also a junior, 
agrees with Brooks. She too thinks 
that waiting longer than 15 minutes 
would be unfair for the students. 
"I do think that the 15 minute 
rule should become an actual 
rule," Cowan said. "Not because 
the students already expect it, 
but because I think it's a little 
outlandish to expect a class to wait 
up to three hours for a professor 
who may never show up." 
Thomas Herrinton, the 
Vice Provost at USD as well as 
a Chemistry professor, does not 
think that a 15 minute window 
should become an actual policy. 
Herrinton explains that he 
See FIFTEEN, Page 3 
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Fear the 14-year-old 
SARAH BREWINGTON 
NEWS EDITOR 
A clock was made in Texas. 
A teenage boy was arrested. And 
America's paranoia was revealed 
to the world once again like a 
basket of dirty laundry. 
Two days after the 
anniversary of Sept. 11, 14-year-
old Ahmed Mohammad was 
arrested for bringing a homemade 
clock to his high school. The 
teacher mistook it for a bomb and 
police showed up to arrest the 
aspiring engineer. 
The police explained that 
they would have done the same 
thing if it had been a student 
with a different name. The fact 
that the boy was named Ahmed, 
supposedly did not change 
anything. But let's be honest, if a 
white student in Texas brought a 
clock to school, the police would 
not have arrested him. The Chief 
of police in Irving, Texas, said 
"You can't take things like that to 
school." It is really disappointing 
that terror attacks have prevented 
students from following their 
dreams. 
Although this act is 
disheartening for children who are 
considered Muslim or Arab, I think 
it is expected. America seems to 
often racially profile people, so I 
was not surprised when I heard of 
Ahmed's misfortunes. 
America was dealt a hard 
blow 14 years ago, a time when 
Ahmed himself may not have been 
born yet. There is no doubting that 
the terrors of that day disturbed 
many Americans and the word safe 
brought on a new meaning. 
•Learning of stories such as 
Ahmed's frustrates me because 
the initiative to keep America safe 
is founded on paranoia. Racial 
profiling was always a common 
theme, but it seems that in the 
last few years, with the presence 
of social media, more people are 
made aware of the injustices dealt 
to people like Ahmed. 
And, instead of compensating 
for such a misstep on the part of 
law enforcement and reviewing 
policies, America offers Ahmed 
the world, which in my personal 
opinion is overkill. 
Ahmed was invited to the 
White House, the Facebook 
headquarters, Google's science 
fair, and Massachusetts Institute 
of Technology. In addition, he was 
offered internships with Reddit 
and Twitter. 
If all of the offers were an 
attempt to apologize to Ahmed, 
it really only fixes part of the 
problem. They corrected Ahmed's 
situation but it does not help 
students in the future who are 
racially profiled. Students like 
Ahmed deserve a culture that does 
not categorize their actions as 
anything but American. 
Professor reflects on California fires 
FIRES continued from 
Front Page 
who live in Harbin Hot Springs. He 
explains that he still knew many of 
the people that worked and lived at 
the Hot Springs. 
"There were about 280 
people currently [residing] and I 
probably knew half of them very 
well," O'Rourke said. 
O'Rourke explained 
that he works in marketing 
communications for Harbin Hot 
Springs now, which includes 
responsibilities from sending out 
a newsletter to hiring security. 
O'Rourke has been up to date with 
the situation and touched on how 
the community has been dealing. 
"Just the last 24 hours has 
been especially tough," O'Rourke 
said. "They are actually dealing 
with the situation rather well. I am 
really impressed with how well 
they are doing. For many of them 
they lost all of their possessions, 
then they lost their house or 
apartment or wherever they were 
living, that doesn't exist anymore. 
Then they lost their job. Harbin, 
because it is burned, terminated 
everyone yesterday. Now they 
have no job." 
Harbin Hot Springs not only 
employed many people, it also 
served as a place of belonging. 
O'Rourke finds it disheartening 
that so many adults have lost their 
home. 
"The two things that really 
strike me now is that many of them 
have lost their place," O'Rourke 
said. "As an adult you are attracted 
to move somewhere because of 
the place. They moved there for 
this place, and it burned down. 
They have lost their community; 
most people will be packing up 
and moving. Everything was taken 
from them, it is just shocking." 
The Harbin Hot Springs 
Health and Pleasure Resort was 
built in 1870. Spanning over 5,000 
acres of land, the facility had 
many Victorian-looking buildings. 
Because of how destructive the 
fire was, many of these building 
were lost. O'Rourke hopes that the 
resort will recover in some form. 
"It will never be what it 
used to be; there were old historic 
buildings and all of that is gone," 
O'Rourke said. "Will it someday 
open up again? Will it come back 
in some form? Probably. But how 
long that will take and what that 
form will be I don't know. I can't 
imagine." 
While the Harbin community 
suffers, many neighboring 
communities have come to then-
aid. O'Rourke started a fundraiser 
with a couple of colleagues to help 
the survivors. 
"I set up a fundraising 
campaign with one of the managers 
and so far we have raised more than 
$100,000 in PayPal donations," 
O'Rourke said. "And that will go 
directly to the residents." 
While Professor O'Rourke 
Photo courtesy of Richard Bock/Facebook 
The Domes at Harbor Hot Springs after the fire. 
explained that help has been 
needed, he went on to say that 
there was nothing else that can be 
done right now. The residents have 
everything they need in terms of 
emergency supplies. O'Rourke 
himself will be going to Harbin 
next week to assist the residents 
and help them look for their lost 
possessions. 
O'Rourke reminisced about 
the special qualities that Harbin 
had, in its heyday. 
"It was a multi-million dollar 
retreat center but it still had the 
hippie flavor," O'Rourke said. 
"They were doing yoga 
there before everybody else was 
doing yoga. They were doing 
mediation before everyone else 
was doing it. It was a place where 
the children were born in tepees 
and had floral names. They hung 
onto the great things that came 
out of the 60s and 70s like better 
eating, holistic health and honest 
open communication. The guys 
had long hair and the women had 
peasant dresses." 
While much of the place is 
gone, O'Rourke and many of its 
residents still have the memories 
of such a sanctuary. 
"It was a super beautiful 
place," O'Rourke said. "It was 
a very meditative quiet world, a 
beautiful accepting place. Anyone 
could come there and be and feel 
okay." 
O'Rourke strongly advised 
organizations and institutions to 
invest in some sort of emergency 
plan, to avoid the frustration that 
the community members of Harbin 
endured. 
While the fire has been 75 
percent contained, the residents 
have lifetimes of ashes to 
comb through, in the hopes of 
discovering treasured keepsakes. 
Construction upgrade makes changes on campus 
UPGRADE continued from 
Front Page 
more interview rooms and more 
spaces that will allow companies 
to have interactions with students. 
There will also be a courtyard with 
expansive seating to allow the 
campus community to have a new 
place to spend their days. 
The department has been 
working with interior designers 
to make sure this space has a 
welcoming feel for all. 
Robin Darmon, the Director 
of the Career Development Center, 
has been helping to spearhead 
this move of the current Career 
Services department. 
"We can be more expansive 
and creative," Darmon said. "We 
want this to be the new Starbucks 
for students on campus where they 
can hangout but also utilize the 
Career Development Center as 
often as possible." 
To accommodate the 
big expansion, the Career 
Development team has grown from 
six to 15 employees in the last year. 
The Board of Trustees decided to 
make this move to a new building 
paired with admissions. They 
thought that a growing team and 
new building benefits the students 
and gives them more resources. 
"The goal is to put the 
student's career future front and 
center from the very beginning," 
said Herrinton. 
Caroline Ciacco, a Senior 
Sarah Brewington/The Vista 
The former Manchester Conference Center is undergoing changes to become the new 
home for the Career Development Center and Undergraduate Admissions. 
at USD, expressed her feelings 
on the new Career Development 
Center and Admissions Office. 
"When I was a freshman, 
thinking about careers really didn't 
cross my mind," Ciacco said. "If I 
was able to see the new center as a 
freshman and get a visual of where 
all of the graduates are working 
and the resources that are available 
at USD, it would have made me 
more confident in my college 
decision." 
Darmon explained that by 
moving Career Services next to 
the admissions office, will allow 
students to consider their future 
from the very beginning. 
"When new students come 
visit USD, we want them to be 
thinking about their future not 
only here, but after they leave," 
Darmon said. "We want them to 
know this resource is available to 
them right away.' 
The new 
be finished in 
December, and 
arrive back on 
building will 
the middle of 
when students 
campus for the 
Spring semester they can expect 
a big kickoff party in February to 
introduce this new addition to the 
university. This addition, along 
with the other recent upgrades on 
campus, appear to be serving the 
Torero community in a great way. 
a 
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Shortly before 1 a.m. 
Public Safety responded 
to a report of an 
intoxicated individual on 
campus. Upon 
investigation the 
individual was contacted, 
identified as a resident 
student and evaluated by 
paramedics. The 
individual was 
determined to be unable 
to care for himself and 
was transported to Detox. 
Sept. 12 
Location: Missions B Lot 
At approximately 7:12 
p.m., Public Safety 
responded to a report of 
the theft of a bicycle on 
campus. Upon 
investigation it was 
reported that a silver 
Kana Mahuna Hard tail 
bicycle was secured to a 
bike rack with a cable 
lock and was taken 
between 6:45 p.m. on 
Sept. 11 and 6:50 p.m. on 
Sept. 12. 
Sept. 12 
Location: San Luis 
Obispo Hall 
Shortly before 10 p.m., 
Resident Assistants 
cited one resident 
student for Minor in 
Possession of Alcohol. 
Two non-students were 
also contacted and 
advised to leave campus. 
Sept. 13 
Location: Cuyamaca Hall 
At approximately 2:50 
a.m., Resident 
Assistants cited nine 
resident students for 
Minor in Possession of 
Alcohol. 
Sept. 14 
Location: Mission B Lot 
At approximately 11:46 a.m., 
Public Safety responded to a 
report of the theft of a bicycle on 
campus. Upon investigation it 
was reported that a white and 
yellow 6T Mountain bicycle was 
secured to a bike rack with a 
cable lock and was taken , 
between 9:30 p.m. on Sept. 13 
and 10 a.m. on Sept. 14. 
Sept. 15 
Location: San Gabriel 
At approximately 9:58 
p.m., Public Safety 
responded to a report of 
the theft of a bicycle on 
campus. Upon 
investigation it was 
reported that black 
bicycle with Pegasus rims 
and a Pegasus decal on the 
body was secured to a pole 
with a cable lock. The bike 
was taken between 5:00 
p.m. on Sept. 15 and 9:50 
L on Sept. 15. 
Sept. 16 
Location: Camino Hall 
Courtyard 
At approximately 4:48 
p.m., Public Safety-
responded to a report of the 
theft of a bicycle on 
campus. Upon 
investigation it was 
reported that a blue and 
neon green mountain bike 
was secured to a bike rack 
with a cable lock. The bike 
was taken between 11 a.m. 
and 3:30 p.m. 
Sept. 16 
Location: Mother Rosalie Hill 
Hall 
At approximately 4:12 p.m., 
Public Safety responded to a 
delayed report of the theft of a 
credit card and a book from an 
office on campus. Upon 
investigation it was reported 
that the theft occurred 11 a.m. 






5:58 p.m., Public 
Safety responded to 
a report of the theft 
of a bicycle on 
campus. Upon 
investigation it was 
reported that a 
black and red "Ppji 
WTewest 3.0" (road 
bike]) with white 
letters was secured 
to a guardrail with a 
cable lock and was 
taken between 2:30 
p.m. and 5:45 p.m. 
• 
USD students are frustrated over the 15 minute ruie 
FIFTEEN continued from 
Front Page 
expects students to wait the 
entire class period before leaving. 
"That is their place to 
be in class," Herrinton said. 
"They should remain in class 
until the period is over." 
Herrinton elaborated 
that students who have three 
hour long classes should seek 
advice from the department 
before making any decisions. 
Cowan explained that 
although many students 
take the rule at face value, 
she was always suspicious. 
"I have always been 
suspicious of the rule because 
I've never seen it explicitly 
written anywhere, but most 
people I know would swear by 
it," Cowan said. "I'm not sure 
if it was like this anywhere 
else, but at my high school, the 
15 minute rule was an actual 
regulation, though never needed." 
As Cowan's high school 
actually had a 15 minute rule, 
Herrinton hypothesizes that 
the origin of the myth could 
have come from actual truth. 
"Maybe there was a policy 
somewhere at a different school 
and it propagandized into an 
urban myth," Herrinton said. "I 
heard it myself when I went to 
school; I went to UC Irvine." 
Herrinton strongly 
emphasizes that students should 
look at the policies as outlined 
in the bulletin, and if they are 
unsure of whether a professor 
will show up, they should 
check with the department. 
Herrinton expects students 
to do what professors do, which 
is respect each other's time. 
"Just like when students 
show up late, I do not wait," 
Herrinton said. "If I have a 10 
o'clock class, I start at 10.1 start at 
the class start time and honor the 
efforts of the students who decided 
to stay. And if students do not 
show up, they made their choice.' 




more actions if a professor did 
not show up on time, 
instead of just 




Studies department at 
USD, agrees with Herrinton and 
hopes that students would take 
t h a t  
s i n c e  
it is so 
easy to make a 
' phone call, a student 
from the class should call 
the department office for that 
professor to find out if there is any 
information about the professor's 
status," Stem said. "Are they 
coming? Are they ill? Was there 
an emergency? If the professor 
hasn't notified the department 
that they are running late or they 
have a need to cancel class, it is 
reasonable for students to leave." 
Although having never been 
late to class herself, Stem believes 
that considering a policy about a 
tardy professor might be advisable. 
"I didn't realize that this was 
such a common occurrence that it 
required any kind of rule, or that 
the adoption of any such rule was 
being considered," Stern said. "It 
seems like maybe there should 
be a protocol, rather than a rule." 
While tardy professors are 
not as common as tardy students, 
the idea that students can leave 
after 15 minutes unsupervised 
is a common misconception. 
The myth is believed on such 
a large scale that students are 
unlikely to alter their behavior. 
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Live music 
rocks! 
TAYLER REVIERE VERNINAS 
ARTS & CULTURE EDITOR 
This past weekend, the city 
of Del Mar and I both experienced 
our first ever KAABOO music 
festival. It was the ultimate 
musical mix-perience. By Sunday 
night, I had this overwhelming 
appreciation for live music and 
all of the hard work that goes 
into making such events possible. 
Throughout the first day 
I sang along to songs by some 
awesome bands such as Fitz 
& The Tantrums, Foster The 
People, Dirty Heads, and Sheryl 
Crow. I had the chance to listen 
to up-and-comers such The 
Revivalists, Delta Rae, Brett 
Dennen, and Ozomatli. I even 
touched Gwen Stefani's arm 
when she jumped down to my 
side of the crowd during the No 
Doubt performance. Being face 
to face with such a phenomenal 
performer was NO DOUBT 
a pretty epic moment in life. 
On day two of KAABOO, I 
watched live performances from 
The Roots, Neon Trees, Counting 
Crows, Awolnation, Slightly 
Stoopid, Young The Giant, 
Spoon, and Zac Brown Band. 
Saturday ended with an 
unforgettable performance from 
Zac Brown Band. They sang 
an excellent cover of Queen's 
"Bohemian Rhapsody" and every 
one in the crowd was singing along 
to their original song "Chicken 
Fried." Although I do not consider 
myself a fan of country music, 
Zac Brown Band definitely made 
me love it more than I did before. 
On the final day, I listened to 
talented bands such as Trombone 
Shorty & Orleans Avenue, Dawes, 
Michael Franti & Spearhead, Ben 
Harper & The Innocent Criminals, 
and The Killers. It was awesome 
to witness the cultural vibes 
from the upbeat jazz music of 
Trombone Shorty and the jubilant 
atmosphere of the audience during 
Michael Franti's performance. 
The Killers absolutely killed 
it as the final band performance 
of KAABOO. Opening up with 
"Mr. Brightside," the lead singer 
Brandon Flowers vocalized his 
unique singing skills to engage 
the crowd to sing along with 
him. The famous lyric "I've 
got soul but I'm not a soldier" 
reverberated throughout the 
entire fairgrounds bringing unity 
among fans who would sing these 
songs when they were young. 
When I was not singing along 
to the music, I found myself really 
observing the raw emotions of all 
the singers and band members. 
I was amazed at the artists' 
authenticity seen through their 
interaction with the crowd and 
the stories they shared in between 
songs. Witnessing all of the hard 
work that goes into performing a 
live show isjnsanely remarkable. 
This weekend definitely helped 
me realize the immense impact 
music has on individuals and 
how we can come together 
to sing songs in unison that 
bring out the deepest emotions. 
KAABOO Del Mar mix-perience recap 
TAYLER REVIERE VERNINAS 
A&C EDITOR 
On Sept. 18-20 Del Mar 
Fairgrounds and Racetrack 
hosted the inaugural year for 
KAABOO. The three-day event 
hosted famous headlining bands: 
No Doubt, Zac Brown Band, 
and The Killers with a pre-
weekend event on Thursday night 
featuring Sheryl Crow and Ed 
Kowalczyk. For those who were 
not in attendance, here is a recap 
of the unforgettable moments 
from this 'mix-perience.' 
As the sun set on the 
beautiful shores of Del Mar, 
the crescent moon illuminated 
the serene atmosphere of that 
night's performances. On 
Thursday night the Trestles 
Stage hosted performances by 
Ed Kowalczyk and Sheryl Crow. 
The music of Thursday 
night's VIP artists set the tone 
for the following days of endless 
music. KAABOO festival creator, 
Bryan Gordon, had much to look 
forward to the events to come. 
"I can't believe after all 
the years of hard work and 
preparation KAABOO has 
finally arrived," Gordon said. "It 
looks splendid on this beautiful 
night and everybody so far 
seems chill and happy. Right 
now I am feeling awesome!" 
Friday's lineup was filled 
with a plethora of musical 
groups with different musical 
backgrounds. On the many stages 
there were performances from 
Fairground Saints, Ozomatli, 
Allen Stone, Sheryl Crow, 
Delta Rae, Jamestown Revival, 
Dirty Heads, and Snoop Dogg. 
Delta Rae vocalist, 
Elizabeth Hopkins, describes her 
experience with the brand during 
the first year of KAABOO. 
"I loved the crowd," Hopkins 
said. "I feel like the crowd was 
very open and into dancing with 
us. I saw people singing along 
which was a great surprise to see 
people familiar with our music." 
Delta Rae has been touring 
all across the country and 
recently released a new record, 
"After It All" and Hopkins 
shares her excitement for the 
xevin Nelson/1 he 
The entrance of the Indulgences/Palate building featured vibrant artwork as people walked in. 
group's future performances. 
"Touring is my favorite 
part of this career," Hopkins 
- said. "Ups and downs aside -
sometimes audiences are bigger 
and smaller but the fact that this 
gets to be my job is surreal." 
Sunset Cliffs, the main 
stage at KAABOO, held 
performances by The Revivalists, 
Fitz & The Tantrums, Foster 
The People, and No Doubt. 
Friday night headlining band, 
No Doubt, certainly captivated 
the audience as they opened with 
their hit song "Helta Good." 
Sophomore Alexis Tetreault 
members dancing spasmodically 
to the upbeat music. 
Day two's lineup for 
KAABOO had music aficionados 
going crazy for more talented, li ve 
music. There were performances 
from The Nervous Wreckords, 
Lucero, Neon Trees, Awolnation, 
Young The Giant, Natural 
Vibrations, Slightly Stoopid, 
Spoon, and many more! The main 
stage, Sunset Cliffs, presented 
bands such as Ozomatli, Rodrigo 
Y Gabriela, The Roots, Counting 
Crows, and Zac Brown Band. 
Sophomore and Del Mar 
native, Emma Nowakoski 
"I can't believe after all the years of hard 
work and preparation KAABOO has finally 
arrived.' 
was in attendance for day one of 
KAABOO and shares how she 
felt about the 'mix-perience.' 
"I only went for one day 
but it was amazing and I had 
a really fun time," Tetreault 
said. "My brain was exploding 
during No Doubt's performance 
because I got to see one of my 
favorite bands live for the first 
time and it was so badass." 
KAABOO offered an 
Encore Stage for late night 
dancers who wanted to continue 
the music party. There were 
performances from The White 
Panda, GriZ, Icona Pop, and The 
Floozies. It was an night of non­
stop musical jams with audience 
Kevin Nelson/The Vista 
Michael Franti incorporates crowd involvement during his set. 
-Bryan Gordon 
had the opportunity to watch 
her hometown's fairgrounds 
transformed into a musical 
experience for the weekend. 
"I'm from Del Mar so it was 
cool to see how they changed the 
fairgrounds and amped it up," 
Nowakoski said. "I thought all 
of the acts were very entertaining 
and the food choices were very 
healthy, which was awesome. 
The decorations also kind of gave 
the festival a Coachella vibe." 
The most memorable 
moment of her Saturday 
was watching Zac Brown 
Band perform live. 
"They performed at Sunset 
Cliffs Stage," Nowakoski 
said. "They did a cover of 
Bohemian Rhapsody that 
was amazing and also came 
back on stage for an encore." 
Sunday was the final day 
for KAABOO Del Mar, and a 
memorable one at that. Bands 
featured throughout the day 
consisted of David Rosales, 
Lettuce, O.A.R., Dawes, Train, 
Switchfoot, Michael Franti 
& Spearhead, 311, Trombone 
Shorty & Orleans Avenue, Grace 
Potter, and Ben Harper & The 
Innocent Criminals. The final 
night ended with headlining 
band, The Killers, who absolutely 
killed their musical performance. 
Audience members passionately 
sang along to hit songs like 
"Mr. Brightside" and "All 
These Things That I've Done". 
But beyond the musical 
realm, KAABOO offered more 
than just music during the three 
day festival. One of the main 
buildings contained a gallery filled 
with different kinds of absolutely 
remarkable artwork. Some artists 
stood next to their pieces in order 
to advertise their work while 
others delicately painted nearby. 
Massive walls of art were placed 
throughout the fairgrounds, 
each containing a different 
painting open for interpretation. 
Among the many 
artists presented in the ArtworK 
building was SanFran native, 
Ariel Gold. She wanted to 
highlight a few different series of 
work that won't always be shown 
in a collection in a gallery setting. 
"My artwork is 
technically categorized as non-
representational abstract," Gold 
said. "It is a lot of color and 
movement that is focusing on the 
pigment itself. I felt as though 
Del Mar and Southern California 
in general is so bright and vibrant 
that I wanted to display pieces that 
were really colorful and embodied 
what my art tends to stand for." 
Another attraction within 
the 'mix-perience' was the Humor 
Me building which included 
stand up comedy. Headlining 
comedians such as Chris D'Elia, 
Lewis Black, Ron Funches, Joel 
McHale, Hasan Minhaj, and Time 
Meadows performed throughout 
the KAABOO weekend. 
These outlets were 
perfect getaways for music 
aficionados who needed a break 
from the San Diego sun and 
wanted to freshen up their day 
by drinking a nice beverage, 
eating tasteful snack, examining 
intricate artwork, or enjoying a 
laugh. Despite the music being 
a key, phenomenal aspect of 
each day, these outlets provided 
a pristine opportunity for fans 
to cool down and appreciate 
the visual and culinary arts that 
KAABOO Del Mar had to offer. 
KAABOO Del Mar was 
the ultimate 'mix-perience' by 
encompassing the cultural vibe 
many receive while visiting San 
Diego: peaceful, artistic, cultural, 
beautiful, and memorable. 
VOLUME 53 ISSUE 4 
ARTS AND CULTURE Iff 
THE VISTA (J 
Guitarist Eric Foster performs at Shiley Theatre 
Abby Gentry/The Vista 
ABBY GENTRY 
ASST. A&C EDITOR 
On Friday night, Camino 
Hall hosted guitarist Eric Foster 
and Friends: Music of the 
Americas. Professor Foster took 
the stage with a small ensemble 
composed of Branden Muresan 
on the violin and Monette Marino 
playing percussion. Aside from 
being a performer, Foster is 
also a composer and teacher 
based in the San Diego area as 
well as a professor here at USD. 
Music of the Americas is a 
genre of music mostly derived 
from different composers 
ranging from the United 
States to Brazil. With the 
combination of the guitar, violin, 
and a variety of percussion 
instruments, Foster and Friends 
performed a toe-tapping, 
upbeat, and festive concert in 
USD's very own Shiley Theatre. 
The evening began with 
Foster and his ensemble quickly 
fine tuning their instruments, 
preparing for the performance 
to come. Shortly after, the band 
plunged into their opening hit 
titled, "Pacoca pe de moleque." 
This cheerful Brazilian beat 
had the whole audience tapping 
their toes and bobbing their 
heads. During the entirety of 
the song, Foster played with a 
slight head bob, showing that 
even after he has, been playing 
for years, the beat of the music 
continues to put him in a trance. 
After performing a few 
songs, Foster announced that 
he had a special guest. Foster 
introduced, Ross Martin, a 
fellow USD student to join him 
on stage and share a duet. The 
two slowed down the evening 
by performing a piece without 
the remainder of the group. 
With just two guitars playing 
and no ensemble, the ambience 
of the concert momentarily and 
drastically changed from an 
upbeat to a more relaxed feel. 
Junior Lennie Macias, 
a Music History major states 
that her main reasoning for 
coming to the concert was 
in support of her friend. 
"I was drawn to the concert 
because a friend involved in 
Eric Foster and Friends perforn 
the event invited me to go," 
Macias said. "I didn't think 
about setting the time off to go 
until I found out that someone 
I knew was performing." 
Lennie also shared 
her thoughts on student's 
contribution to the music 
program and how many may be 
surprised at the great possibility 
of seeing a fellow Torero on stage. 
"I think students should 
be aware that a lot of their 
classmates are active members 
of the music department and 
are involved in the university's 
concerts throughout the 
semester," Macias said. "Most of 
the performers in ensembles are 
majoring in something unrelated 
and do music because they love 
d Music of the Americas inside tl 
it. The department provides 
great opportunities for musicians 
that are looking for a place to 
continue playing in college!" 
Although seeing a 
familiar face on stage was 
a highlight of the evening, 
Macias shares some of her 
favorite performances by Foster. 
"I adored the pieces 
that allowed the performers 
to improvise, like 'Song for 
my Father'," Lennie said. 
"The musicians on stage 
enjoyed soloing greatly and 
showed off their talent. The 
percussionist shone and my 
friends and I raved about her 
talent long after the concert." 
Although each song 
was essentially created with 
Shiley Theatre on Sept. 18 
the same three instruments, 
somehow every number had 
a very different feel. For 
example, when only the guitar 
and percussion instruments were 
played, the piece resembled 
salsa dancing music. At times 
when Foster performed solo, the 
audience could see how quickly 
his fingers were moving up and 
down the neck of the guitar. 
During these moments, it was 
visible how immersed Foster 
was in his music. This event 
gave the audience a culturally 
diverse and beautiful evening 
of music. It was hard not to 
leave with a smile on your face 
after listening to the upbeat 
performance given by Professor 
Eric Foster and Friends. 
"I think students should be aware that a lot 
of their classmates are active members of the 
music department [...]" -Lennie Macias 
KAABOO PI ay 11st 
Editor's Pick 
When I'm Able Free 
The Revivalists Zac Brown Band 
Can't Stop 2am 
Ozomatli Slightly Stoopid 
Ain't Gonna Lose You Crystallized 
Brett Dennen Young The Giant 
Moneygrabber Mr. Jones 
Fitz & The Tantrums Counting Crows 
Bottom Of The River Knock Knock Knock 
Delta Rae Spoon 
Don't Stop The Sound Of Sunshine 
(Color on the Walls) Michael Franti 
Foster The People & Spearhead 
Medusa Run 
Dirty Pleads Awolnation 
All I Wanna Do Hurricane Season 
Sheryl Crow Trombone Shorty 
Running Shot At The Night 
No Doubt The Killers 
Hard Times 
GriZ 
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Mac Miller's G0:0D mixtape released 
SEAN MURPHY 
CONTRIBUTOR 
A new morning has 
dawned for Mac Miller's career, 
and a GO:OD one at that. Last 
week the 23-year-old emcee 
Internet wunderkind from 
Pittsburg released his major 
label debut album "GO:OD 
AM," a cleverly stylized 
play on the salutation "good 
morning", to the collective 
relief of fans and critics alike. 
In a few years, Mac 
Miller has ascended from web 
sensation to platinum selling 
stardom. However, during that 
short span of time, Miller has 
learned that notoriety and riches 
can also come with depression 
and drug abuse. Moving 
forward, it is clear with this 
singing instead of rhyming, 
"Ain't say in' that I'm sober, I'm 
just in a better place." Which for 
the most part sounds to be true 
throughout the rest of the record. 
Long gone is the 
glorification of the codeine-
inebriation Miller used to 
champion in works like his 
2014 mixtape, "Faces." With 
"GO:OD AM," the message is 
clear, the young man is through 
with the drawbacks of his 
success, and rather, ready to 
ruminate on life and amending 
the mistakes he's made. 
The assessment of these 
new perspectives on life that 
Miller experiments with has not 
diminished his acuity for catchy 
production either. By employing 
longtime collaborators, "GO:OD 
AM" is as composed of a well--
balanced variety of sound and 
"The song 'Perfect Circle/God Speed' is really 
uplifting in talking about Mac Miller's past 
demons; I think it is very different from the hip-
hop I commonly hear." -Lana Luyen 
album that Miller's wake up call 
has coaxed him not only to make 
sounder lifestyle choices, but 
to mature in his talent as well. 
"GO:OD AM" begins 
with a smooth opening track 
produced by Tyler, The Creator 
consisting of Miller sleepily 
diverse sampling as his new 
outlook on life. Tracks such 
as "Brand Name" combines 
gut-wrenching organs over 
a bombastic bass line to 
showcase a soulful trap number. 
Although, Miller also 
finds a way to make his mark 
with songs other than just 
the average party-anthem, 
senior Lana Luyen shares her 
thoughts on his creativity. 
"The song 'Perfect Circle/ 
God Speed' is really uplifting 
in talking about Mac Miller's 
past demons; I think it is very 
different from the hip-hop 
I commonly hear," Luyen 
said. "It gave me chills!" 
Mac Miller trades verses 
with a variety of high-profile 
hip-hop artists such as Ab-Soul, 
Miguel, and Lil B. Such is the 
case in the song produced by 
Flying Lotus, "Time Flies", 
where Miller and the Based 
God (Lil B) philosophize on the 
essence of time and expound the 
notion that moments in people's 
lives are fleeting and ephemeral. 
In an interlude during the 
song Lil B posits, "Watch as time 
go, time moves, time flows... 
One thing we need to remember 
is that we are all in this together. 
Mac Miller is no longer the 
fresh-faced mixtape machine that 
was served best as a soundtrack 
to house party debauchery. 
Undoubtedly, "GO:OD AM" 
still has its moments where it 
exploits that niche to the fullest. 
However, Mac Miller 
has proven that emerging from 
a self-destructive downward 
spiral .is his prerogative such 
as when he asks on the track 
"Ascension", "What's between 
heaven and hell?" To Miller, the 
answer is, "A brand-new me." 
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Write for the Arts & Culture 
section of The Vista and tell 
us about the experience! 
E-mail: arts@usdvista.com 
MADMEN 
Best Variety Talk Series 
The Daily Show With 
Jon Stewart 
Best Variety Sketch Series 
Inside Amy Schumer 
Best Drama Series 
Game of Thrones 
Best Actor, Drama Series 
Jon Hamm 
Best Actress, Drama Series Best Comedy Series 
Viola Davis 
AMY 
SCHUMER SEASONS 1 & 2 
Best Actress, Comedy Series Best Actor, Comedy Series 
Julia Louis-Dreytus Jeffrey Tambor 
Year's Emmys The Big Winners of this 
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Traveling has granted me a 
heightened global understanding 
for others' cultures, languages, 
religions, and simple, day-to­
day activities. I am forever 
indebted to my parents for 
instilling a desire to adventure 
and experience the unfamiliar. 
This summer I landed 
an editorial and social media 
internship with a fashion 
magazine, The WILD, based in 
Brooklyn, New York. There is a 
degree of challenge that comes 
with moving to Queens for three 
months, as well as adjusting 
to the chaos of New York City. 
I can confidently say that if it 
weren't for studying abroad, 
my basic knowledge of public 
transportation, and knowing 
how to properly socialize 
myself, the summer would not 
have ended as well as it did. 
Although three months 
is a short period of time, I 
read, explored, and listened, 
immersing myself in new 
settings. I highly recommend 
taking the chance to live, work, 
and play in a new city, wherever 
that may be. I've come up with 
three helpful tips for surviving 
summer in the concrete jungle. 
1. The subway will become 
your best frenemy. Public transit 
is essential to getting around 
New York in a timely, relatively 
inexpensive, and safe manner. It 
may seem daunting at first, but 
if you just grab your headphones 
and a good book, you're set. 
2. Don't let the heat 
overpower any daily activities. 
The humidity and stickiness 
is incredibly uncomfortable. 
Everyone is constantly moving 
from one air-conditioned location 
to the next. Don't be surprised if 
you show up to work looking 
like you just got out of hot yoga. 
I recommend perfecting the skill 
of dressing in minimal clothing 
while remaining professional. 
3. Explore as much as you 
can. Go to the Botanical Gardens, 
The MOMA, the Brooklyn 
Museum, Williamsburg Flea 
Market, outdoor music festivals, 
and anything else you have 
an interest in. The best part 
about New York is that you 
can always find what you 
want, especially food. Your 
friend wants Ethiopian food? 
Easy, check out Zoma in lower 
Harlem. If you're craving classic 
Puerto Rican cuisine, check out 
Casa Adela in the East Village. 
USD offers one of the 
top study abroad programs 
in the country, however this 
reputation is credited to students 
who are willing to travel 
and place themselves in new 
situations. This goes beyond 
study abroad in the sense that 
the majority of undergraduates 
have already lived in multiple 
cities, showing unbelievable 
confidence, motivation, and 
curiosity. It is rewarding to hear 
your peers talk about previous 
and future ambitions to live 
abroad or in a new city after 
graduation. I have zero doubts 
that the soon-to-be graduates 
have bright futures ahead, filled 
with travels, new experiences, 




Smoking & Tobacco Free Campus 
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As of Aug. 18, the 
University of San Diego joined 
more than 1,500 colleges 
and universities around the 
world in an effort to become 
a completely smoking 
and tobacco free campus. 
This new campaign 
is meant to adhere to and 
reflect the USD mission 
statement, promoting a sense 
of community, compassionate 
service, inclusivity, and the 
well-being of its students. 
The Breathe Easy Campaign 
statement on the USD website 
successfully states the purpose 
behind this movement, looking 
to bring a greater awareness 
to health conscientiousness. 
"The university's 
Smoking and Tobacco-Free 
Campus policy will promote 
a healthful environment and 
a 'Culture of Care' for all 
students, faculty, staff and 
visitors," the website said. 
"Smoking and tobacco use will 
be prohibited on all University 
of San Diego property." 
The new Breathe Easy 
Campaign is intended to inform 
students regarding the negative 
effects of smoking, including 
secondhand smoke, while also 
encouraging students to lead 
healthy and active lives. There 
have been several occasions 
promoting this movement, 
where counselors and students 
from the Center for Health 
and Wellness Promotion 
hand out bubbles, breath 
mints, and informational 
flyers regarding this topic. 
Stephanie Lynch is a 
counselor at the Center for Health 
and Wellness Promotion and an 
students regulators. They are 
encouraged to kindly approach 
someone who is found smoking 
and tell them to discontinue. If 
someone is a repeat offender, 
there may be more serious 
consequences, including 
smoking cessation programs 
and on campus counseling. 
One student who asked to 
"Not only does this policy change create 
cleaner air on campus but it also brings 
more information and resources to our 
community." 
important advocate for Breathe 
Easy. She has played a strong 
role in spreading the news and 
informing students, teachers, 
and campus staff regarding the 
issue of smoking and tobacco 
usage on college campuses. 
"Not only does this policy 
change create cleaner air on 
campus but it also brings more 
information and resources to 
our community," Lynch said. 
O v e r w h e l m i n g l y ,  
students who've come through 
the Center For Health and 
Wellness Promotion have 
responded positively and 
are appreciative of this new 
movement. Many students 
know about the campaign, 
however remain curious and 
skeptical concerning potential 
consequences if caught in the 
act of smoking. The desire is to 
keep it peer enforced, making 
-Stephanie Lynch 
remain anonymous, expressed 
hesitation and personal 
conflict after a student in her 
class sat down next to her, 
reeking of cigarette smoke. 
"I wasn't sure what to 
say or do," the student said. "I 
think that it is totally fine for 
someone to smoke because that 
is their own decision, but to do 
so and then not even try to wash 
your hands or rid of the stench 
is strange to me. I didn't end 
up saying anything to her but 
if it is a constant occurrence 
I think I will have to." 
In this instance, the issue 
becomes more problematic. 
Not only did the student 
decide to break the rules by 
smoking on campus, but 
decided to enter a classroom 
setting where the smell became 
a distraction, ultimately 
affecting someone else. 
On the other hand, another 
student who asked to remain 
anonymous, expressed the 
desire to have an on campus, 
designated, smoking area. 
"We are all adults and 
if smoking is legal then why 
should I have to compromise 
my free will if I have the need to 
smoke a cigarette," the student 
said. I completely understand 
the health repercussions, 
especially regarding second­
hand smoke, however, maybe 
there is the potential for an 
alternative or compromise. I 
think a designated smoking area 
woutU be far more beneficial 
than trying to kill smoking 
on campus cold turkey." 
Like any new initiative, 
there is almost always arguments 
for and against it. USD offers 
great informational programs, 
counseling services, and online 
content discussing this new 
policy with the hope of engaging 
students to support health 
conscious initiatives. If you or 
anyone you know is struggling 
with a Nicotine addiction, 
there are incredible resources 
online that assess dependency, 
tips to quit, and how to cope 
with tobacco withdrawal. 
Overall, this campaign 
is meant to support the well-
being of all students, staff, 
and teachers on USD campus. 
It promotes an environment 
for students that centers on 
health, safety, and longevity. 
20 minutes Heart rate and blood pressure drop 
12 hours Carbon monoxide level in the blood drops to normal 
2-3.2 weeks Circulation Improves and lung function increases 
3.-9 months Coughing and shortness of breath decrease 
1 year Risk of coronary heart disease Is about, half that of a smoker 
5 years Stroke and cervical cancer risk is reduced to that of a nonsmoker and risk 
of cancer of the mouth, throat, esophagus, and bladder are about half 
that of a smoker 
lO years Risk of lung cancer falls to about half that of a smoker and the risk of 
cancer of the larynx and pancreas decreases 
15 years The risk of coronary heart disease is that of a nonsmoker's 
Photo Courtesy of USD Wellness 
The chart above shows the benefits associated with quitting smoking both short term and long term. 
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K A A E C O  
vs. COACHE L L A 
Among many college students, Coachella is commonly seen as THE 
music festival for most southern Californians. However, the music 
festival KAABOO was brought to San Diego for the first time this 
past weekend. Although Coachella still reigns supreme, some 
attendees at the Del Mar festival think that KAABOO could give 
Coachella a run for its money. With many USD students wondering 
how KAABOO stacked up, we're here to deliver the verdict. 
The Music: 
Since lineups change from year to year, let's focus on some other 
aspects of the music. Coachella offers non-stop music on six different 
stages. Acts vary between rock, rap, EDM and more, offering all 
festival goers a never ending stream of music. KAABOO, with an 
impressive seven stages, still could not compete with the musical 
prowess of Coachella. Some KAABOO stages were left empty for 
large amounts of time, forcing festival goers to choose between only 
two or three acts. In comparison, Coachella offers a simultaneous six 
performances at a time. However, KAABOO offered a larger variety 
. of music. Unlike Coachella, KAABOO included more folk and 
country music in addition to the typical rock, rap, and EDM. 
The Verdict: Coachella tops KAABOO when it come to music. 
The Venue: 
Coachella is held year after year in the Coachella Valley in the Polo 
Grounds. The Valley contains a large open and flat grass area 
surrounded by beautiful mountain ranges. Although the site is 
beautiful prior to the festival, after a few days and thousands of feet 
trampling the grounds, it loses some of its allure. The desert heat is 
often brutal and unbearable, with the air becoming so dusty that trucks 
are required to dump water all over the ground. KAABOO, located at 
the Del Mar Race Track, also boasts beautiful views of the 
surrounding area. Where it differs from Coachella is the variety of the 
physical environment. With a man-made beach, artificial turf, stadium 
seating, and grass, KAABOO has it all. Possibly the best part of 
KAABOO is the weather. Since it is located in San Diego, seventy 
and sunny is almost always guaranteed. Another perk over Coachella 
is the bathroom facilities. While Coachella only offers porta potties, 
KAABOO has indoor bathrooms. 
The Verdict: With better seating and weather, KAABOO has the 
best venue. 
The Art: 
Along with their music selections, both KAABOO and Coachella 
advertise their art. Coachella is known for their large moving mascots, 
the spaceman, butterflies, among others. While all these are very 
impressive, KAABOO brought it to a whole new level. Although 
KAABOO may not have had any massive floats, they did offer 
several murals and multiple warehouse spaces containing not only 
paintings, drawings, and photographs, but sculptures, jewelry, and 
much more. 
The Verdict: KAABOO offered a wider selection of visual art. 
to give an alternative festival experience. Looking forward, 
KAABOO has the potential to rise above Coachella's musical 
monopoly. 
The Food and Drink: 
Coachella recently added a brand new beer garden offering various 
beers from big name breweries, including IPAs and MicroBrews. 
Coachella also offers a variety of delicious food, allowing you to 
experience all different types of cuisine, from burgers and fries to 
vegan and vegetarian. This was the same case at KAABOO. 
KAABOO offered a wide range of meals, from small food trucks to 
catered dishes from larger restaurants. In addition to food, KAABOO 
offered endless options of beer and spirits including wine tasting areas 
and bourbon and cigar lounges. 
The Verdict: KAABOO has just as much food and alcohol to offer 
as Coachella. 
The Crowd: 
As an established music festival, Coachella draws a crowd of over 
193,000 attendees. With its first run in San Diego, KAABOO's 
attendance was notably smaller. While it's understandable that the 
crowds would differ in size, the energy of KAABOO crowds was also 
lower. On multiple occasions, an artist called out the KAABOO VIP 
section for its lack of energy. Coachella's energy is something that 
can't be matched. There's something about fans that are willing to 
stand in 100 degree heat in the middle of the desert that's puts them on 
another level. 
The Verdict: Coachella has built a dedicated fan base whose 
energy is hard to rival. 
The difference makers: 
Each festival offers something unique to its attendees. Coachella 
offers an original camping experience. Wlrile A.HOO may not Wave 
camping, it offers a variety of alternative experiences. Their 
revolutionary idea is the addition of a comedy stage. The stage offered 
an escape from the hectic festival grounds as well as a cool place to 
enjoy some great acts such as Lewis Black and Joel McHale. 
The Verdict: A tie. Each offered something unique and great for 
festival goers. 
The Final Verdict: 
It depends. Coachella is a festival that has grown a large following 
and bolsters musical acts and experiences that can't be matched. 
However, for its San Diego debut, KAABOO was very impressive. It 
may not be able to match Coachella's musical prowess or attendance 
records, but it definitely brought a very strong art and food game. So 
for a casual festival goer looking for more than just music or aren't 
ready for the big festival scene, KAABOO is the place to be. But if 
you're looking for a strictly musical experience with an energetic 
crowd, Coachella is best for you. 
My two cents: 
Having photographed Coachella for the past two years and KAABOO 
this year, it is safe to say there's-a lot of potential in both. Coachella is 
close to the peak of the festival world. However, it is in danger of 
losing its dedicated fan base due to recent criticism of its mainstream 
lineups. On the other hand, KAABOO has done their research and 
seeks to give an alternative festival experience. Looking forward, 
KAABOO has the potential to rise above Coachella's musical 
monopoly. Written By: Kevin Nelson 
Photo Courtesy of Kevin Nelson/The Vista 
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The University of San Diego 
has graduated 65,000 students. 
James Brennan is an 
alumni from the University of 
San Diego. Brennan is also a 
leading hospitality visionary 
and founder of Suja Juices. 
His ability to keep true to 
USD's value-based education 
has earned Suja Juices a No. 2 
ranking in Forbes' list of "Most 
Promising Companies" in 2015. 
Brennan's ability to be 
a successful businessman 
is proof that combining 
original ideas creates integrity. 
Suja juices can be 
found all throughout campus 
stores and auxiliary services. 
Suja Juices are a reminder to 
every student that being a Torero 
means standing out either for 
professional accomplishments, 
contributions to local 
communities, or being dedicated 
ambassadors of the university. 
James Brennan has been 
actively involved in the Torero 
network and has served as a 
prominent employer in San 
Diego's roaring economy. 
San Diego dubbed itself 
"America's Finest City" in 
1972. Although San Diego has 
many reasons to be considered 
America's finest city, it is also 
America's most inventive city. 
San Diego has over 2,600 
annual patent applications, which 
gives San Diego the title of 
United State's most inventive city 
according to Forbes Magazine. 
Suja is not the only 
company making cold-pressed 
juices, but they have embraced 
the ability to use previous 
advancements in technology 
to boost their competitive 
advantage in the market. 
What many people don't 
know is that patent protection is 
mentioned in the Constitution. 
Article 1, Section 8, Clause 8 
explicitly outlines the preservation 
of an inventous society. 
"To promote the progress 
of science and useful arts, 
by securing for limited times 
to authors and inventors the 
exclusive right to their respective 
writings and discoveries." 
San Diego is a leader in 
many of the patent categories. 
This has a huge impact for 
the USD community because 
historically the university has 
graduated award-winning 
scholars that have had a sizeable 
impact in social entrepreneurship. 
USD is the best at creating 
positive change because they 
educate the mind, body, and 
spirit. Brennan and his team of 
juice making mavericks have 
created true value to the Suja 
brand and in return displayed 
USD's sustainable wellness. 
The emergence of luxuiy Apple 
New partnerships may be changing the face of the tech giant 
HENLEY DOHERTY 
ASST. BUSINESS EDITOR 
@ralphlaurhen 
Apple has established 
itself as one of the largest and 
most widely-known brands in 
the world and on our campus. 
Yet, its brand recognition 
seems to be ever expanding. 
Apple is shifting towards 
an increased focus on products 
that are more based upon 
luxury and less friendly to the 
budget of the college student. 
Apple has recently 
partnered with luxury fashion 
design brands, namely 
Hermes and Burberry. 
Apple now offers new Apple 
Watch designs from Hermes, as 
well as a new Burberry channel 
featured on Apple Music. 
According to Business 
Insider, the new Hermes Apple 
watch features several new 
leather wristband designs with 
different colors, as well as a new 
watch face design. Depending 
With this, Apple seems to be 
making a commitment to partners 
with more luxury-centered brands. 
Senior KyJe Fernando is a 
finance and real estate double-
major and sees Apple's recent 
luxury brand partnerships as a 
mere continuation of the brand's 
original consumer appeal. 
"I think that Apple has 
always been a high-end, 
expensive brand that has 
commanded a specific audience," 
Fernando said. "Although Apple 
has established itself as a high-
end brand, the company has 
made attempts to appeal to all 
audiences, with products like the 
iPod Shuffle, and more recently, 
the iPhone 5C. The differentiation 
in Apple's products is what 
makes them such a successful 
company; they're able to cater 
to high-income consumers, 
and everyone in between." 
Despite Apple's focus on 
more luxury products, Fernando 
does not see this as having 
great effect on the company's 
student consumer base. 
Apple's luxury partnerships 
make Apple seem more like 
a coveted designer brand 
itself, but with various market 
segments to which it appeals to. 
"I think that for college 
students it has become more 
unattainable to be able to 
purchase Apple products," 
Ahuja said. "It's like the Apple 
buy what. The watch for example 
is for older wealthy people but 
a lot of people have an iPhone." 
It is evident that Apple's 
luxury partnerships may make 
the Apple brand in general more 
attractive — but for those who 
already covet the brand's most 
expensive and novelty items 
anyways, such as the Apple 
Photo courtesty of Flickr Creative Commons/Lights Camera Click 
Apple has partnered with luxury brands like Burberry. 
".Apple has always been a high-end, expensive 
brand that has commanded a specific 
audience." 
on the specific design, the 
Hermes watch averages at 
about $3,000—certainly 
placing it as a luxury item. 
Aside from the new 
watches, Apple's debut of 
the Burberry Apple music 
channel is also leaning towards 
luxury. Burberry is the first 
company to have its very 
own channel on Apple music. 
— Kyle Fernando 
"I don't think that Apple 
pairing with luxury companies like 
Hermes distances the brand from 
students," Fernando said. "I think 
it's just an attempt by Apple to 
reconnect with the luxury buyers 
they've appealed to all along." 
Sophomore Anika Ahuja is 
also a double-major, focusing in 
marketing and communications. 
She believes that 
Watch is marketed to people 
who are very wealthy, and for 
Apple that's smart because those 
people are the ones who would 
want the product anyways." 
Ahuja also sees Apple's new 
partnerships as a continuation of 
the company's market striation. 
"I don't know many people 
our age with an Apple Watch so 
I don't think that affects college 
students buying the product 
regardless," said Ahuja. "But it 
does create a certain designer 
image for Apple — which is 
weird because for us, we use 
their products every single day. 
Apple now has tiers of who can 
Watch. Partnerships such as those 
with Hermes and Burberry only 
allow for more luxury options 
within an already-luxurious 
market segment Apple is targeting. 
For college students, 
this means that Apple's recent 
luxury partnerships do not 
have significant effect, except 
that there are an increasing 
number of luxury-endorsed 
Apple products now available.. 
As explained by both 
Fernando and Ahuja, Apple's 
varied market segments allow 
for students and consumers at 
large to determine the prices that 
they are willing to pay for luxury. 
(jjC) You are an artistic person 
v" let your colors show. 
VOLUME 53 ISSUE 4 
BUSINESS I I 
The Vista | J_ 1 
Snapchat: the campaign changemaker 




Snapchat is one of the most 
popular apps among students 
at USD. Some students like 
to send silly pictures to one 
another, other students like to 
check up on current news, sports, 
and even political campaigns. 
Snapchat is a picture and 
video messaging app launched 
in 2011 with the sole purpose 
of sharing experiences with 
friends and the world around you. 
Evan Spiegel, Snapchat's 
founder, told Forbes Magazine 
that they have a client base of over 
100 million users and roughly 65 
percent of those users are actively 
posting content on a daily basis. 
More than 50 percent of 
Snapchat's users are between the 
ages of 13 and 17. The average 
user accesses the app 14 times per 
day, according to research done 
by the marketing firm Digiday. 
This high volume of users 
makes Snapchat a very attractive 
means of communication. 
Snapchat has become very 
profitable in theirlastfouryearsand 
are now valued over $16 billion. 
The primary source of 
revenue for Snapchat is the 
new Discover feature, which 
allows users to browse different 
multimedia offerings from 
companies such as ESPN, 
CNN, Cosmopolitan Magazine, 
Comedy Central, and National 
Geographic, among others. 
Basically, the user can click on the 
company of their choosing and 
view various videos, pictures, and 
infographics. Users can access 
new information every day. 
Most of the multimedia 
offerings display segments of 
entertainment. However, as a 
result of the 2015 presidential 
campaigns, Snapchat has recently 
allowed political campaign 
video streaming in real time. 
This means every Snapchat user 
in the United States is allowed 
access to political campaigns 
regardless of location, political 
preference, or country of origin. 
In fact, Snapchat streamed 
the entire GOP event last week 
on Wednesday, Sept. 16, 2015. 
The collection of "stories" 
or video segments were 
recorded from the phones of 
the Snapchatters that attended 
the debate at The Reagan 
Library in Simi Valley, CA. 
Some students at USD find 
the Snapchat app a questionable 
source of political reference. 
Snapchat user and junior Michael 
Rodriguez sees a potential bias 
in Snapchat's political stories. 
"Snapchat's headquarters 
get to decide what gets streamed 
and what doesn't," Rodriguez 
said. "Not everyone's point of 
view is shown which narrows 
down the scope of certainty." 
While some students see 
a bias in Snapchat's stories, 
other marketing professionals 
see Snapchat as an opportunity 
to appeal to many audiences. 
Judy Parker is the President 
of JParker Communications, as 
well as a marketing professor 
at USD. Parker shared her 
thoughts on this digital 
age revolution in politics. 
"All type of social media 
bridged with mobile devices will 
be critical to future campaigns," 
Parker said. "There are multiple 
benefits: better targeted messages 
while at the same time, reaching 
the masses consistent, therefore 
memorable, messages, it's 
interactive, and cost effective." 
Snapchat is just one of 
the many social mediums that 
have embraced this marketing 
strategy, which allows any idea to 
become an immediate application 
that can be virtually streamed. 
This sense of urgency gives the 
presidential candidates the ability 
reach their markets at a high 
speed with an increased return on 
investment, which are invaluable 
assets to political campaigns. 
The exponential growths 
and improvements in technology 
allow virtually anyone to have 
access to mediums like Snapchat. 
USD's multidisciplinary 
and socially-minded curricula 
allow students to be able to 
make conscious decisions 
when evaluating new additions 
to the world of social media. 
Flickr Creative Commons/AdamPrzezdziek 
Many students show interest in the popular Snapchat app. 
California's corporate tax climate 
Businesses and corporations in the state pay steep income taxes 
HENLEY DOHERTY 
ASST. BUSINESS EDITOR 
@ralphlaurhen 
Deciding where to live and 
work after college is a tough 
decision to make. It is important 
for students to compare the 
opportunities they will have in 
the state they will be working in, 
particularly if they are planning 
on going into the business world. 
An important component 
for students to consider when 
deciding which where to live and 
work is the state's tax climate. 
Many factors contribute to a 
business's success or failure. One 
important factor that is outside 
of a business's control is the tax 
businesses and corporations. 
California is followed only by 
New Jersey and New York. 
Wyoming, South Dakota, 
and Nevada were ranked as 
the top three in the study, 
as they do not even enforce 
state taxes on corporations. 
The average rate of corporate 
taxation between all fifty states is 
around 9.8 percent. California's 
level of corporate taxation is 
11.4 percent, clearly bringing it 
well above the national average. 
This means that businesses 
in California have to pay higher 
taxes than in almost all other states. 
Senior and finance major 
Lauren McAllister understands 
how California's high tax burdens 
will hit graduates as they transition 
most expensive states to live in." 
According to Forbes, 
California state taxes are 
expected to continue to rise. It 
is estimated that the reasoning 
behind this increase in tax rates 
for businesses in the state is due 
primarily to the great number of 
people deciding to leave the state. 
This is because of the 
already-high tax rates that 
businesses and corporations 
regularly face in the state. 
Many people are moving 
to states that are more tax-
friendly towards businesses. It 
makes sense that corporations 
in particular are moving to 
other, corporate tax-free 
states, such as nearby Nevada, 
Washington, and even Texas. 
students heading out into 
the corporate world," Stuart 
said. "Now, not only is it very 
expensive to live here due to 
high taxes, but it is going to be 
that if the government is already 
putting restrictions and handicaps 
on our success in California?" 
This is relevant 
for students planning on 
"Not only is it very expensive to live here 
due to high taxes, but it is going to be very 
expensive for companies to remain established 
here." — Savanah Stuart 
"This will also hit graduates hard who are beginning their lives 
searching for an affordable apartment... California is in the top five most 
expensive states to live in. " 
climate, meaning the current 
rate of taxes that individuals 
and businesses are expected 
to pay to state governments. 
The corporate tax climate 
is bad news for businesses 
in the state of California. 
The Tax Foundation, 
a nonprofit tax research 
organization, recently ranked the 
state of California as No. 48 in the 
nation for corporate tax climate. 
This means that 
California has some of the 
nation's highest taxes for 
into new jobs and living situations. 
"Graduating students going 
into the corporate world, more 
specifically in California, may 
be thrilled with the salary they 
negotiate with future employers 
but in reality they will be losing 
a good portion of their salary to 
income tax," said McAllister. 
"This will also hit graduates 
hard who are beginning their 
lives searching for an affordable 
apartment in California which is 
almost impossible to find being 
that California is in the top five 
— Lauren McAllister 
These shifting population 
levels have resulted in higher 
tax rates in California, as fewer 
companies are willing to do 
their business in California. 
Sophomore and business 
student Savanah Stuart 
understands that California's 
tax climate ranking may have 
a significant financial impact 
upon both businesses graduates 
and existing companies. 
"Learning that California's 
corporate tax is so high raises yet 
another red flag for graduating 
very expensive for companies 
to remain established here." 
Stuart also recognizes the 
impact that the rising taxes will 
have on ,the future success of 
graduates in the corporate world. 
"There are so many 
problems already when it comes 
to unemployment," said Stuart. 
"I'm curious to see how this tax 
affects that and if companies 
will have to begin making cuts 
in order to keep up with the 
high taxes they have to pay." 
Stuart also shared her 
concerns about how these 
high taxes will affect college 
graduates as they search for 
jobs within their field of study. 
"The graduating students 
need to be taken into account 
when [government] decisions that 
affect corporations statewide are 
put into effect because they are 
our up and coming generation. 
Students are the ones who will 
be running this state one day, 
and yet how are we able to do 
entering the business world. 
If you're someone planning 
to one day own a business or 
corporation, it's a good idea 
to keep in mind where exactly 
you will start your business. 
Corporations in California 
currently have to pay around 
eight to nine percent of their total 
income each year to the state. 
These are high taxes you 
will have to pay if you plan 
on staying in California and 
starting a business. Higher taxes 
result in businesses having 
less room to make a profit. 
Corporate state taxes can 
play a large role in shaping 
how a business functions. 
Due to the high taxes for 
businesses and corporations here 
in California, it is important 
for USD graduates to seriously 
consider how the tax climate 
affects businesses in the state, 
especially since these are the 
businesses that graduates will 
be starting and working for. 
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If you were stranded on a 
deserted island, and you were 
only able to take one item with 
you, what would it be? I'm sure 
almost all of you said that item 
would be your beloved cell phone. 
When we hear that question, 
our usual, instant response is 
our phone, the thing we think 
we most cannot live without. Of 
course, there are exceptions to 
the rule, but it seems as if nine 
times out of ten we say that it 
would have to be our phone. 
Our eyes are glued to our 
phones and to a screen for more 
hours than we spend sleeping, 
about 8 1/2 hours each day. 
This is absolutely horrifying. 
We go out with our friends, 
and our plus one is our phone 
super glued to our hand, often 
an actual extension of our life. 
We spend time with our family, 
and someone is always more 
exciting and more interesting to 
text, to message, to keep up with. 
Sometimes, we don't even 
notice what we're doing or why 
we pulled out our phone in the first 
place. Maybe it's time to refresh 
my Instagram feed, maybe I need 
to check Facebook just one more 
time, or maybe someone tweeted 
something funny on Twitter. 
This constant phone browsing is 
detrimental to a healthy, self-aware 
life. I've watched countless friends 
cautiously check their phones 
while in the midst of talking to 
someone else, as if the words 
they are speaking have no intent 
or value. We're all guilty of this. 
What's even worse than the 
mindlessness of phone browsing 
is the fact that many have become 
accustomed to pulling out their 
cell phones to defuse awkward 
social situations. These feelings 
of awkwardness can range from 
being the only one in a group who 
doesn't know everyone else to 
being the only one in your small 
group not on your cell phone. 
Yet, in those situations when 
we encounter awkwardness, we 
have this beautiful opportunity 
to enter into that moment 
intentionally, to be fully present 
to new and old faces alike, and to 
let our guards down. After all, as 
my best friend once told me years 
ago, "It's only awkward if you 
make it awkward." The next time 
you find yourself in a seemingly 
awkward situation, remember that, 
and keep yourself accountable. 
When you see your friends, 
family, or peers next, challenge 
them to put their phones away. 
Be upfront and honest, and tell 
them you value them and their 
presence. Encourage one another, 
and, in doing so, you will surely 
grow in connection. Isn't that 
the sort of connection that we all 
desire as human beings anyway? 
Put the phone down. No, 
really, put it down. It's that 
simple and, yet, that complex. 
Nothing quite compares to the 
reality right in front of your eyes. 
Look up, and you will see the 
abundant beauty that surrounds 
you in the faces of those you love, 
in the campus we are so blessed to 
call our home away from home, and 
in the learning we do day-by-day. 
The hard facts about social media 
Do the benefits outweigh the negatives? 
who would otherwise be ALLISON MCINNIS 
ASST. OPINION EDITOR 
@allisonmcinnis_ 
Let's face it: we all do it. 
The time comes to write a paper, 
study for a test, or finish the 
chapters still waiting to be read, 
then all of sudden Facebook and 
Twitter start calling your name. 
Students at the University of 
San Diego are in agreement with 
this fact. Between checking your 
San Diego email for all of those 
club, Greek life, or academic 
announcements that must be read 
as soon as possible, and seeing 
if any interesting news has been 
reported on Yik Yak, it's a wonder 
we ever look up from our phones. 
It doesn't take much 
to get distracted when all of 
these tempting and amusing 
distractions are so readily 
available at our fingertips. I must 
admit, as I write this piece, I have 
responded to a couple of texts 
from friends, and I may have 
checked one or two site feeds for 
those important status updates. 
Luckily, we at USD are not 
alone in this. In fact, according 
to the Business Insider website, 
Americans spend on average 
309.4 hours on social media a 
year. In that amount of time, 
you could fly from San Diego 
to China 26 times. On the 
other hand, according to Time 
Magazine, the average American 
spends less than 110 hours 
reading books or novels a year. 
Social media has many 
benefits, ranging from keeping 
in touch with old friends on 
Facebook, to making new friends 
uninterested keep involved 
This can also be a great way 
for social change to take place. For 
example, the #BlackLivesMatter 
movement has flourished on 
social media websites such as 
Twitter and Facebook. We can use 
hashtags to instigate discussion 
and lead each person think about 
the daily decisions that they make. 
Discussions about the 
upcoming elections have 
been sparked through several 
platforms of social media and 
the interest in social media is 
not lost on politicians. During 
the current elections, all of the 
candidates are using it to connect 
with anyone who will listen. 
Most candidates update their 
Twitters daily with upcoming 
events and current affairs that are 
of interest to the United States. 
On the flip side, social 
media has many cons to consider. 
An obvious con that we 
have all heard is that social 
media reduces the face-to-face 
interactions that we would 
otherwise have. It can also 
be argued that it is a waste of 
time when used excessively. 
Additionally, It has been proved 
to alter our growing minds, and 
research show that screen time can 
make an individual more prone to 
Attention Deficit Hyperactivity 
Disorder (ADHD). According 
to the Everyday Health website, 
the overstimulation from media 
is a possible culprit; however, 
the research is still being done 
and is not yet conclusive. 
USD sophomore Dominik 
Corral shared her opinions of 
" [...] Americans spend on average 309.4 hours 
of social media a year. In that amount of time, you 
could fly from San Diego to China 26 times." 
on Tinder, maintaining friends 
on Snapchat, and knowing 
every single thought that passes 
through all our friends' minds 
on Twitte'r. We often take it for 
granted that we can contact 
people from high school or sixth 
grade camp with so much ease. 
All of these advancements 
happened within the last 30 
years, and the generations 
before us didn't have that 
luxury. The internet and the 
gadgets surrounding it allow 
the world to shrink to an 
incredibly small size and make 
someone across the country 
seem like he/she is next door. 
Technology delivers 
the most current information 
regarding global events, 
providing an endless supply of 
interesting news to people that 
pride themselves in learning. 
Simultaneously, it helps folks 
social media and the ramifications 
on our generation as a whole. 
"I've heard that our 
generation, the millennial, have 
a shorter attention span and find it 
harder to focus," Corral said. "It's 
called the Google effect. We don't 
even bother remembering things 
anymore. We can just Google it." 
Dr. Shannon Rauch, a 
psychologist from Arizona, 
described the power a social media 
site can have if one gets addicted 
to it, which is now considered 
a psychological condition. 
"For those who post status 
updates, the reinforcements keep 
coming in the form of supportive 
comments and 'likes,'" Rauch 
said. "And of course we 
know that behaviors that are 
consistently reinforced will be 
repeated, so it becomes hard 
for a person who has developed 




Social media also has 
psychological ramifications 
that are often forgotten or 
looked past. I was once told that 
social media is like comparing 
someone else's highlight reel 
to your backstage, and this can 
lead to a lower self-esteem. 
Rauch talked about this issue 
and how it can affect daily life. 
"We know that many 
people on social media 
sites often present idealized 
versions of their lives, leading 
others to make upward social 
comparisons, which can lead to 
don't never use social media, 
whose GPAs are closer to 3.82. 
We are the test generation 
for social media. However 
you look at it, we are first 
generation born with all this 
technology at our fingertips. 
Social media is such an 
extensive part of the world 
we live in. Most of us college 
kids can't even imagine a life 
without texting, tweeting, and 
posting every thought we have 
in a day. There seems to be a 
general census that all of this 
technology is a great thing, but 
"For us college students, a somewhat dismal fact 
is that those who use social media extensively tend 
to have lower grade point averages." 
negative emotions," Rauch said. 
For us college students, 
a somewhat dismal fact is that 
those who use social media 
extensively tend to have lower 
grade point averages. According 
to ProCon.org, these differences 
in GPA are staggering: those 
who frequently check social 
media sites tend to have a 3.06 
GPA compared to people who 
we sometimes neglect the cons 
associated with it. It may be a fun 
distraction from your own life 
when you need it, but please just 
beware of disappearing into it. 
It's foolish to think that 
social media usage should be 
stopped entirely, but all I'm 
asking you is to be mindful next 
time you check your phone. Enjoy 
the day and all it has to offer. 
The views expressed in the Opinion section are not necessarily those of The Vista staff, the University of San Diego, or its student body. 
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USD and the California drought 
The USD community weighs in on the controversial situation 
KARL STOUT 
CONTRIBUTOR 
With climate change 
moving into full swing, California 
has been experiencing one of the 
most severe droughts on record 
over the course of a few years. The 
state has created many initiatives 
to save water and to reduce the 
impact of the drought. 
The University of San 
Diego is a community of 
changemakers committed to 
reducing water waste and to 
providing sustainable way s of life. 
USD has posted signs with 
the slogan 'USD wastes no water, 
every drop counts' everywhere 
on campus, and there are 
reminders on how to save water 
all over the residence halls. USD 
emphasizes that students have the 
responsibility to make a difference 
regarding our water crisis. 
The Office of 
Sustainability's September 
newsletter explained how 
USD is responding to the 
drought. According to one of 
the articles in the newsletter, 
USD has reduced its water 
usage by 36 percent since 2006. 
The article also highlighted 
USD's current initiatives to save 
water. New lawn retrofits will 
save 260,000 gallons of water 
annually, 100 new shower timers 
will reduce bathing times by 
11 percent, and modifications 
to the irrigation system will 
increase efficiency by 35 percent. 
The Office of Sustainability 
has a clear effort to raise awareness 
throughout the community about 
helpful ways in which we can 
conserve water more efficiently. 
"If everyone on campus 
reduced their shower time by just 
one minute, then we would save 
almost one million gallons of 
water a year," the newsletter said. 
Campus housing has 
posted this message all 
throughout campus. They made 
students' responsibility quite 
clear: the results ultimately 
depend on their actions. 
Last week, USD also hosted 
the 'Water Matters Panel,' a 
discussion about water usage 
during the drought. The panel 
included five local experts talking 
about the effects of the drought 
on the San Diego community. 
From USD faculty to local 
farmers to the San Diego Water 
Authority, the stage was filled 
with people who recognized 
the impact of the drought. 
They explained that people's 
livelihoods are directly impacted 
by the drought. Farming is now 
becoming too cost prohibitive 
and nearing its obsolescence. 
One of the speakers, Ashley 
Jenkins of the San Diego Water 
Authority, perfectly described 
the state's ironic situation. 
"People are calling upset 
because they don't have grass," 
Jenkins said. "Meanwhile, there 
are other people in the state 
who do not have any water." 
Yes, some people have 
had their water cut off. Others, 
including the USD campus, are 
keeping their landscapes vibrant 
and their grass green because, 
after all, aesthetics seem to be 
more important for us. It seems 
to be that those who have had 
their water supply cut off can just 
buy their water from the store. 
For those who are privileged 
enough to have water readily 
accessible, such as USD and its 
community, this appears perfectly 
fair because the water seems 
abundant to us. While some 
California properties are deprived 
of water, we keep watering the 
landscapes and sidewalks under 
the 'USD wastes no water' signs. 
Prioritizing hydration of grass 
over that of other human beings 
is absurd and purely immoral. 
Sadly, the idea that water 
should be equal and available 
to every human is becoming 
less popular. It is sometimes 
hard to see a person leave the 
sink on while he/she is doing 
dishes or brushing his/her teeth. 
Of course, when you walk to 
your sink and automatically 
get water, you don't think there 
are people who don't have any. 
It's there in front of you, and 
that's the extent of the thought. 
That being said, the lower 
our water supply, the more it's 
becoming a commodity. While 
USD is discussing ways that 
we might be able to counteract 
the drought, these companies 
continue to sell California's 
most precious resource, water, 
in the form of Coca-Cola 
products all over campus. 
The shift from water as a 
basic human right to a profitable 
business is a real problem, and we 
regularly condone it with each and 
every beverage purchase we make. 
Water should not be a privilege; 
it should be a universal right. 
Regardless of where our 
water is going, it is undisputed 
that it is diminishing rapidly. 
The panel recognized this 
and discussed new ways to 
provide clean water for San 
Diego. One of its solutions was 
desalination, the conversion of 
ocean water into drinking water. 
Jenkins discussed how 
building and maintaining 
a desalination plant was 
problematic. Shes said it sounds 
much better than it actually is. 
"Just one facility takes 
10 years to build, is harmful 
to sea life, and is more 
expensive," Jenkins said. 
Of course, there are some 
people who already recognize this 
water problem as a major issue. 
Event host Michelle Ciccarelli 
Lerach urged the USD community 
to get involved in being the change 
they wish to see in the world. 
"You are the answer," 
Ciccarelli Lerach said. "You 
have to be activists toward 
things you are passionate about." 
This isn't just an issue about 
California, this is worldwide. 
People keep living as if global 
warming isn't real, as if it wasn't 
human induced, as if we can't do 
a thing about it. This is not just 
about the drought; we don't just 
need to conserve water, we need 
to shift towards a renewable 
energy to prevent droughts in 
the future. We need to educate 
the younger generations about 
conserving water and making 
sustainable choices, for they are 
the future. If we continue living so 
unsustainably, future generations 
will inherit even worse problems. 
Whether you decide to 
reduce your shower time to five 
minutes, to join the Changemaker 
Hub, or to share your opinions with 
the community, USD students 
need to keep Ciccarelli Lerach's 
words in mind when tackling the 
drought issue. We are the answer. 
:r 
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On Sunday morning I woke 
up and immediately did something 
that I'm sure thousands of other 
Americans did as well. I opened 
my eyes, checked the clock, and 
turned the TV on to immerse 
myself in football. 
I didn't even get out of 
bed, just reached over for the 
remote to find the RedZone 
channel and welcomed the sights 
•and sounds of the NFL into my 
bedroom. 
I knew that I had school 
work to do. I wanted to get out 
of bed to get some coffee and 
make a little breakfast to get 
the day started. But then Rob 
Gronkowski caught a touchdown 
pass from Tom Brady. 
"That was pretty cool," 
I thought to myself. "Maybe I 
could just lay here a little longer 
and catch a few more big plays. 
I'll start acting like a true human 
being once these early games 
reach halftime." 
Bad idea. With ten different 
games happening at once, 
everyone moved at their own 
pace. Essentially, there was no 
down period. 
Three more games were 
slated to kick off in the afternoon, 
and I still had to mentally prepare 
for my hometown Seahawks to 
play in primetime in Green Bay. 
It was at this moment that 
I realized I had become exactly 
the type of person that the NFL 
media conglomerate wanted me 
to be. There I was, mindlessly 
tuning in before doing literally 
anything else with my day. 
I didn't even care about the 
results of these games. I watched 
the Minnesota Vikings take on the 
Detroit Lions despite not caring 
whatsoever about who won. 
Amusement was found by 
watching two teams that I had 
absolutely no rooting interest 
in, just hoping to see a pick-six 
or a punt return touchdown or 
something sweet like that. 
Essentially, the NFL had 
turned me into a slave to my 
screens. The TV had games on it, 
and I used my computer to write 
this column while sporadically 
checking on my fantasy football 
team with my cell phone. 
"What's next?" I thought. 
"The league developing contact 
lenses that stream live games 
directly in your eyeballs?" 
I laughed at that idea 
before coming to a rather sad 
realization. I would probably 
buy those contact lenses and 
spend my Sundays being even 
less productive. And if you're 
anything like me, you probably 
would too. 
Women's volleyball ranked No. 21 in the nation 
DYLAN BROCKMEYER 
ASST. SPORTS EDITOR 
@dbrock08 
The No. 21 ranked 
University of San Diego 
volleyball team was upset this 
past weekend by the UC Irvine 
Anteaters in a non-conference 
match at the Long Beach State 
Tournament. In early September, 
the team dropped from No. 16 
to the No. 21 spot. They have 
consecutively been in the AVCA 
top 25 poll since the start of their 
2015 season. The Toreros have 
lost four of their last five matches 
with a 6-5 overall record. 
Despite their recent loss, 
the team still had a strong overall 
match. Redshirt junior middle 
blocker Lisa Kramer led with 
17 kills, senior opposite outside 
hitter Canace Finley also hit 
the double digits with 10 kills, 
and sophomore setter Kristen 
Gengenbacher had a team-best of 
35 assists in a single match. 
The recent losses have not 
deterred the team's spirit for 
future matches. Gengenbacher is 
always thinking about the next 
match and is optimistic. 
"The team is really sticking 
together despite a competitive 
atmosphere," Gengenbacher said. 
"We had a couple of hard losses 
this weekend on the road, but 
we're always looking forward to 
the next game. We can't wait to 
see what this season has in store 
for us." 
Gengenbacher, a setter 
for the USD Toreros, played 
in 30 matches with nine starts 
her freshman 2014 season. She 
helped lead the team to an NCAA 
tournament appearance and she 
was named to the All-WCC 
freshman team. In the beginning 
of her sophomore season, 
Gengenbacher is still excelling, 
setting a new personal record 
of 35 assists in the recent match 
against the UC-Irvine Anteaters. 
Her old career-high of 24 assists 
came against the Dartmouth 
University Big Green in a match 
this September. 
How does Gengenbacher 
get psyched up and ready to 
break team records? First she 
gets amped up with the team, 
then focuses in on her own mind 
and body to hone in on her skills. 
"Before the game, the entire 
team listens to pump-up music," 
Gengenbacher said. "We all get 
loud and energetic and do our best 
to bring a positive atmosphere 
to the court. Personally, I enjoy 
praying before the games. It gives 
me time to settle down, get my 
mind and body focused, and take 
a moment to give thanks to God 
for giving me the opportunity to 
play the sport that I love with 
people I love." 
Starting freshman outside 
hitter Lauren Fuller is also 
excited for the team's future and 
loves the atmosphere between 
her and her teammates. 
"The entire team is beyond 
psyched about this season," 
Fuller said. "We've been training 
hard and the coaches have been 
preparing us for these matches. 
I would've never guessed I'd 
be playing alongside such great 
girls and great players! And I 
can't wait to see where we go this 
year!" 
Fuller is an outside hitter 
who posted a personal best of 12 
kills vs. Dartmouth in a match 
earlier this year. She knows that 
Volleyball Horn? Schedule 
r 
9/29 VS. Pepperdine Waves 
10/2 VS. Brigham Young Cougars 
10/15 VS. Portland Pilots 
10/17 VS. Gonzaga Bulldogs 
10/20 VS. San Diego State Aztecs 
11/5 vs. Pacific Tigers 
her current team will face tough 
competition in the upcoming 
future. 
"I'm most looking forward 
to the BYU matches because 
that's one of the hardest teams in 
the conference and it's a chance 
to repeat last year's great win 
against them," Fuller said. "I'm 
continuously looking to improve 
my fundamentals and also my 
confidence on the court as I'm the 
youngest playing." 
Being a starting freshman 
can be intimidating. The fierce 
level of play in the West Coast 
Conference, in addition to the 
adjustment to college life can be 
a rough transition for many first 
year student-athletes. Luckily, 
Fuller has found support and 
comfort with her new Torero 
teammates. 
"It's the best feeling being a 
freshman on the USD volleyball 
team," Fuller said. "The 
upperclassmen treat me like one 
of their own and since the first day 
have been very welcoming. It was 
a little nerve-racking at first but 
after our first match I was so much 
more comfortable! The transition 
from high school to college play 
wasn't very hard because the club 
program I played for prepared me 
so well for the change." 
Volleyball head coach 
Jennifer Petrie agrees with 
Gengenbacher and Fuller that the 
season has been more dramatic 
than past ones, but is looking 
forward to improving blocks and 
digs to get the WCC win. 
"The team has been working 
hard on their defensive game 
this season," Petrie said. "Both 
blocking and digging are an area 
that we hope to improve upon 
from last season. This season, so 
far, has already provided more 
ups and downs than all of last 
year. We have beaten some very 
good teams this year, and I expect 
that now conference is starting 
our focus will be on one thing, a 
WCC Championship." 
Our Toreros next face 
off up north against the Santa 
Clara University Broncos on 
Sept. 24 followed by a match 
at San Francisco Sept. 26 
before returning home to play 
Pepperdine on Sept. 29 in the JCP 
at 6 p.m. 
Photos Courtesy of USD Athletics 
Left: Lauren Schad (10) and Lauren Fuller (12) jump for a block. Right: Canace Finley prepares for a spike against Oregon State. 
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It's officially that time 
of the year again. Native San 
Diegans know what I'm talking 
about, as do baseball fans who 
have adopted the city as their 
new hometown. It's time for the 
annual September tradition of 
forgetting about the woeful San 
Diego Padres until next season. 
As always, the optimism of a 
fresh Chargers season serves 
as a beacon of light for the dark 
sports landscape of San Diego. 
However, there is now a 
new piece of the post-Padres 
puzzle. The San Diego Gulls 
have joined the San Diego sports 
scene, and will drop the first 
puck of their inaugural season 
on Oct. 10 in a game at Valley 
View Casino Center against 
the Grand Rapids Griffins. 
The Gulls are a minor 
league affiliate of the National 
Hockey League's Anaheim 
Ducks, and the latest member 
of the American Hockey 
League's Pacific Division. 
Single game tickets are now 
on sale for all 34 of the team's 
home games, and the recently 
released pricing map reveals that 
center ice tickets in the arena's 
lower bowl can be purchased 
for as low as $30. A student 
discount will also be available 
for seats in the upper level at 
the frugal price of $10. These 
reasonable ticket rates as well as 
the extreme proximity of Valley 
View Casino Center could make 
Gulls games a popular activity for 
University of San Diego students. 
Junior Caitlin Foote, a 
lifelong hockey fan from Nova 
Scotia, Canada, spoke about 
the intrigue that the Gulls 
will bring, given the nearby 
location and inexpensive prices. 
"I think it could definitely 
attract USD students to regularly 
attend games," Foote said. "I 
think the Gulls have some real 
potential to appeal to students 
who enjoy the game of hockey, 
but don't get their fix at USD." 
Of course, having hockey 
just ten minutes away is a huge 
deal for a student that spent 
her entire childhood in the 
country that birthed the sport. 
"It means a lot to me to 
have a hockey team just minutes 
away from campus," Foote said. 
"A typical winter night for me 
growing up was going to the 
rink or pond with my friends to 
watch or play hockey. Hockey 
is a lifestyle back home." 
The Gulls have created 
steady publicity in the last 
few months by consistently 
dropping exciting news regarding 
the franchise. First came the 
unveiling of the team's logo and 
colorway in February. The blue 
and orange scheme and cartoon 
seagull logo were both heavily 
influenced by the style of the 
original San Diego Gulls of 
the late 1960s and early 1970s. 
In June the hiring of head 
coach Dallas Eakins was formally 
announced. Eakins served as head 
coach of the Edmonton Oilers 
from 2013-2014 and a defenseman 
for eight different NHL teams 
during his playing career. 
He told the San Diego 
Union-Tribune that he will 
preach the lessons learned from 
his time in the pros to his young 
players. It's certainly no secret 
Photos Courtesy of San Diego Gulls/1 nstagram 
The Gulls released their black road jersey (left) and white home jersey (right) on their Instagram. 
The Gulls' arrival could 
not have come at a better time, 
given the seemingly imminent 
that every player in the minor 
leagues wants nothing more than 
to no longer be a minor leaguer. 
"The American League 
is one where you get to spend a 
lot of time with the players and 
you're really mentoring them," 
Eakins said. "Their end game 
is to get to the NHL. I've done 
it all and covered it all and had 
a lot of experiences, and I'm 
excited to take those experiences 
and use them as a tool to teach 
our players here and help 
those players get to the NHL." 
Finally there came the two 
announcements that truly sparked 
interest in San Diego's hockey 
community and brought the 
realization that a real life hockey 
team was actually coming to town. 
When the team released their 
schedule and uniforms earlier 
this month it provided physical 
evidence that this winter in San 
Diego would feature hockey 
for the first time since 2006, 
when the previous installment 
of the Gulls flocked out of town. 
The home schedule is 
notable for its 26 weekend 
games, including one on the 
night of Halloween. There will 
also be several games against 
fellow Pacific Division members 
from the state of California. 
The Gulls are scheduled to play 
a combined 24 home games 
against the San Jose Barracuda, 
Ontario Reign, Stockton Heat 
and Bakersfield Condors. 
Fashionably speaking, the 
jerseys feature the same design as 
their parent affiliation Anaheim 
Ducks. Rather than the black and 
orange motif the Ducks use, the 
Gulls elected to use a light blue 
that nicely represents San Diego's 
blue-skied, coastal environment. 
Another fun aspect of having 
a professional sports franchise 
in town is the ability to use the 
team in video games. Video game 
producer EA Sports has already 
released NHL 16. Players will be 
able to play with the Gulls and lead 
them to a Calder Cup, the AHL 
equivalent of the Stanley Cup. 
departure of the Chargers for a 
bright and shiny future in Los 
Angeles County. If the Chargers 
do in fact leave their home of 
over 50 years, it would create a 
massive void in the San Diego 
sports infrastructure. This is 
where the Gulls could swoop in. 
While comparing minor 
league hockey to the mega-
powerful National Football 
League is admittedly laughable, 
the Gulls could at least help 
ease the pain that would come 
with a Chargers exodus. Those 
looking to get their sports fix 
during the fall and winter months 
could choose to fully invest in 
the city's new hockey team. 
If nothing else, Gulls 
games would be a much-needed 
distraction for those mourning 
the potential loss of the Chargers. 
Even if the Gulls finish in last place, 
at least the tickets will be cheap 




The "Cameron Crazies" 
from Duke, the "Izzone" at 
Michigan State, and "The Show" 
from right down the road at SDSU 
are infamous crowds that rock the 
arena they inhibit. These student 
sections are known around 
the country for their ability to 
motivate their team and have a 
real impact on the outcome of the 
game. 
These spirited students wait 
in line for hours and pour into 
seats to support their student-
athletes. 
Cameras. pan the arena to 
capture the yelling and cheering 
of the students as they pull for 
their school throughout the 
year. Whether it is football or 
basketball, student sections raise 
the energy and motivate the 
players each and every game. 
There is no denying that the 
University of San Diego lacks the 
student support at sporting events 
to create such an environment as 
seen on national television. 
The Torero Stadium 
struggles to fill half of its 6,000 
seat capacity on game days and 
open seats scatter the Jenny 
Craig Pavilion during basketball 
season. 
Any semblance of a student 
brings much needed school spirit 
section was difficult to find a 
few years ago, but some spirited 
students are in the process of 
changing that. 
The Bull Pit, as they labeled 
themselves, is a group of students 
excited to bring more enthusiasm 
and student support to USD 
athletics. 
Sophomore Robert 
Fitzpatrick, president of the Bull 
Pit, explained the function of this 
group. 
"The Bull Pit is the official 
student section of the University 
of San Diego" Fitzpatrick said. 
The club's mission aims to 
bring students together to support 
Torero athletics. 
It is amazing to see 
how a packed and passionate 
student section can change the 
environment of a sporting event. 
The players feed off the noise and 
the rest of the crowd joins them in 
cheering and chanting throughout 
the event. 
Our Torero athletes would 
love the added excitement and 
motivation that a student section 
could provide. 
Jessica Polak, head of 
Membership and Recruitment, of 
the Bull Pit lauded the, members 
of the dedicated section for their 
passion for USD athletics. 
"The Bull Pit is a group of 
students who are passionate about 
our school and enjoy showing 
Torero pride at games," Polak 
said. "But most of all, it is the 
community that we create that 
is important. With us, students 
are able to come together and 
connect." 
Fitzpatrick also underlined 
the importance of the community 
that they want to create through 
the Bull Pit. It gives students a 
chance to be loud and proud for 
their fellow classmates. 
The executive board of the 
Bull Pit wants to extend the reach 
and engagement they have with 
students around campus. 
Polak highlighted some of 
the things that Bull Pit members 
are constantly striving for. 
"Our goals for this year are 
to engage with students around 
campus by making ourselves 
known and interacting with 
various organizations," Polak 
said. 
To accomplish this, the Bull 
Pit is in the process of setting up 
programs such as pep rallies and 
tailgates, according to President 
Fitzpatrick. 
It is a step in the right 
direction to bring the excitement 
and anticipation to weekly events 
and games. 
To any sports fan, the Bull 
Pit offers added excitement and 
thrill to all the beloved sports at 
Matthew Roberson/The Vista 
USD students came out in force for the football game vs. SDSU. 
USD. This year, the truly loyal 
Bull Pit students can even be 
rewarded for their dedication to 
Torero athletics. Polak explained 
one of the organization's new 
programs. 
"We have a rewards program 
for members," Polak said. "For 
every five home games they 
attend, they get a prize. Students 
will get updates of all our events 
and special access to premium 
seats throughout the year." 
Hopefully, the Bull Pit will 
be able to achieve a heightened 
level of interest in USD sports. 
The prospect of a real, raucous 
student section should excite 
any and every Torero. It is an 
experience like no other. 
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Cross country update 
KELLY MCPHERSON 
CONTRIBUTOR 
Last weekend the University of San 
Diego cross country teams competed 
in a big race at the Tecolote Shores of 
Mission Bay. They were able to battle 
the heat, and have a successful race. 
Senior runner Sydney Olagaray gave us 
the scoop on what this race consisted of. 
"The race was a 5k [3.1 miles] at 
Mission Bay Park," Olagaray said. "It 
was three loops on the grass so it was a 
very slow course. Usually we race a 6k 
which is about 3.74 miles but this race 
was shorter than the typical college race." 
The women's and men's teams 
both placed second out of 13 teams in 
the 71st annual Aztec Invite, which 
included crosstown rival San Diego 
State as well as other schools from 
the Golden State like USC Trojans 
and the Pepperdine University Waves. 
On the men's side, senior Malik 
Hayes ran a fantastic race that led him 
to a second overall finish. The men's 
team had three top ten finishes and nine 
runners in the top 40. With so much 
talent and depth, the team is looking 
strong heading into the rest of the season. 
As for the women's team, sophomore 
Samantha Mattice has been leading the 
Toreros all season. She had a fantastic 
race this past weekend, placing second in 
the race out of 126 girls. Junior Andrea 
Hughes, another team leader, finished ninth. 
Mattice shared her overall 
happiness about the team's 
success in a post-race interview. 
"The team did exceptional!" 
Mattice said. "Both our men's and 
It was such a great start to the season 
and really pumped us up for some of the 
more competitive races to come soon!" 
Despite a few key runners not being 
able to compete, the team still pulled 
together and was able to have a successful 
weekend. Olagaray was thrilled with 
her team's ability to deal with adversity. 
"In a race, our goal is to find a USD 
teammate to run with and to pass as many 
girls from other schools during the race 
as possible!" Olagaray said. "You should 
never be racing against your teammates, 
always against the other teams and aiming 
to work together with your teammates if 
possible to pass as many girls as you can." 
This team has been working hard 
to maintain their success throughout the 
season. While Mattice and Hughes were 
the ones finishing in the top 10, the team 
also took notice of their other runners 
who embodied the Torero spirit. Olagaray 
especially liked the support that came 
from fellow runners as well as fans. 
"The rest of the USD women in the 
race worked together and buddied up with 
another USD teammate and passed as 
many USC, Pepperdine, UNLV and other 
teams' runners as possible," Olagaray 
said. "Everyone worked together really 
well and we had a lot of supporters from 
USD who got up in the morning to come 
watch us race and cheer us on. That 
always helps and is very appreciated!" 
The Toreros have a strong bond that 
keeps them together to help win key meets. 
Mattice is a big fan of herteam 's camaraderie. 
"The best part of the meet is when 
our team huddles up at the starting line of 
the race," Mattice said, "We say our pre-
race prayer followed by our team cheer, 
led by Olivia Gonzalez. There is so much 
Torero pride and it motivates us all to run women's teams placed second overall 
in the midst of some good competition, our hearts out for the sake of the team! 
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